
Clear understanding of the strength of brand sentiment, by channel and city 
Insight into brand awareness for highly targeted marketing 
Measurement of brand recognition to shape trade marketing
Knowledge transfer of city hotspots and channel dynamics 
Mapping brand presence against key outlets 
Identification of key drinks wholesalers by city, and with geolocation for commercial
follow up

Nigeria

Soft drinks

The client experienced a gradual decline in sales of one of its leading brands. It was
undertaking a strategic portfolio assessment to consider reinvestment in the category but
needed to understand the receptiveness of the traditional trade to relaunching the
product. 

Prequalified 100 key wholesalers and retailers in two cities, strategically positioned in high
trade flows and consumer hotspot areas. 

Designed a key questionnaire to assess products stocked, brand sentiment and trade brand
awareness.

Built a customised app for CAPI interviewing to enable our field researchers to collect data
systematically, by geolocation in real time, reducing error rates and improving data quality
and reliability. 

Analysed the results and provided a detailed report by city with key insights from the trade
on brand sentiment, brand recognition and receptiveness to restock. We also provided
accompanying photos for context and the full data set of stores visited by geolocation. 

 “Trendtype are highly knowledgeable about the market and provided the insights in a
professional, timely and extremely well presented report. They grasped our needs quickly
and demonstrated adaptability in addressing those needs, whilst going the extra mile with
added findings to inform potential next steps.”

SOFT DRINKS CASE STUDY
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